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Addressing Human Trafficking in Native Communities:
A Youth Awareness Approach — January 24, 2018

Presented by:
Michelle Sauve, Intergovernmental Affairs Specialist (ANA)
Elizabeth Pfenning, Program Specialist (OTIP)

Webinar Information

* This webinar is being recorded. It will be available
in about 2 weeks at
https://www.acf.hhs.gov/ana/resource-library

* There will be a Q&A period at the end of the
webinar

¢ Handouts can be found on the Control Panel on
the right hand side of your screen.

— Expand the Control Panel by clicking the arrow at the
top of the Grab Tab.

— Go to the Handout section to download the .pdf.
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Webinar Host

Eastern Region
Training & Technical Assistance Center

A Resource of the Administration for Native Americans

Candi Carmi
Technical Assistance Specialist

Our Speakers

.

Michelle Sauve, Intergovernmental Affairs Specialist (ANA) Elizabeth Pfenning, Program Specialist (OTIP)
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Webinar Objectives

Human Trafficking 101
Overview of Native Youth Toolkit

Overarching Guidance for Anti-Trafficking
Outreach Campaigns

Overview of Available Resources
e Q&A

Primary Goals of the

Administration for Native Americans

* Established in 1974 through the Native American Programs Act
(NAPA), the Administration for Native Americans (ANA) serves
all Native Americans.

e ANA promotes self-sufficiency for Native Americans by
providing discretionary grant funding for community based
projects, and training and technical assistance to eligible tribes
and native organizations.

* Deputy Asst Secretary/ANA Commissioner
serves as the visible and effective advocate ]
on behalf of Native Americans within the
federal government.

ADMINISTRATION FOR
NATIVE AMERICANS

—_—————— ——_—
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Primary Goals of the

Office on Trafficking in Persons

* Establish a cohesive national human trafficking victim service
delivery system through a network of grantees that will serve
victims of all forms of human trafficking, be guided by core
standards of care, and leverage partnerships

* Develop a culture of data-informed anti-trafficking
programming and policy-making

* Integrate anti-trafficking efforts into HUMAN
existing and new HHS prevention TRAFFICKING:
strategies, including creating targeted
awareness and public health messaging

to populations at highest risk for human BENEATH
trafficking THE SURFACE

Trafficking Victims Protection Act of 2000

ACTION MEANS* * PURPOSE

it
exploitation
Transporting
Coercion
Obtaining

Patronizing,
soliciting, and
advertising*

** Minors induced into
commercial sex are victims
of human trafficking—

regardless of force, fraud, or
*Sex trafficking only coercion.

Victims of Trafficking and Violence Protection Act of 2000 (TVPA), Pub. L. No.106-386, 8 U.S.C. §1101, §7101, 114 STAT 1464 (2000) 8
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Types of Trafficking

Sex Trafficking Labor Trafficking

Force, Fraud, and Coercion

, Force—Physical assault, sexual assault, physical
confinement, isolation

Fraud—False promises about work and living conditions, use
of fraudulent travel documents, fraudulent employment
offers, withholding wages

Coercion—Threats of serious harm or psychological manipulation
such as holding someone at gunpoint, threatening the life and
safety of a person or their family and friends, withholding legal
documents, debt bondage

e O

1

I
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Vulnerable Populations

e History of abuse and neglect

* Runaway and homeless youth

* Victims of domestic violence |l

e Leshian, gay, bisexual, transgender, '
and questioning (LGBTQ)
individuals

e Foreign nationals

* Racial and ethnic minorities

* Individuals with disabilities

e Low socioeconomic status :

e History of substance use S E——

e Communities exposed to
intergenerational trauma
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Al/AN Trends (Dec 2007-Dec 2017)

Type of Trafficking

Sex: 118
Labor: 12
Sex and Labor: 7
Other/Not Specific: 7

Sex Trafficking Labor Trafficking

Residence-Based Commercial Sex Domestic Work
Internet-Based Commercial Sex Traveling Sales Crews
Hotel/Motel-Based Illicit Activities

Escort/Delivery Services Health Care

Source: National Human Trafficking Hotline (NHTH),
December 2007-December 2017
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Al/AN Trends (Dec 2007-Dec 2017)

Number of Trafficking Gender of
Victims by Age Trafficking Victim

Female: 127
Adults: 84
Male: 20

. Transgender: 2
Minors: 63 .
Gender Non-Conforming: 1

These statistics are based on 143 reported cases of potential trafficking and are non-cumulative.
Cases may involve multiple victims and callers do not always provide demographic information.

Source: National Human Trafficking Hotline (NHTH),
December 2007-December 2017
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Native Youth Toolkit on Human Trafficking

e Target Audience: Native
youth

* Purpose: To raise awareness
and prevent trafficking

* Process: Inclusive of youth
and tribal organization
partners

(November 2017)
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Native Youth Toolkit on Human Trafficking

Equip
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What are Outreach Campaigns?

e Qutreach campaigns may involve either direct or public
outreach in order to reach at-risk populations and/or affect
community understanding and behavior

— Direct outreach is an activity in which outreach workers give
information directly to potential victims

— A public outreach campaign is a targeted media message used to
educate the public about a social issue or area of concern

e Examples: Billboards, Posters, TV/Radio/Newspaper Ads,
Leaflets, Social Media, Public Action

Text Source: “Human Trafficking Outreach Public Outreach
Campaigns” by the National Human Traffi i
(December
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Planning Process

Research Target
Issue Audience

Develop
Message

Text Source: “Human Trafficking Outreach Public Outreach
Campaigns” by the National Human Trafficking Hotline,
(December 2014)
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Avoid Inappropriate Imagery

Problematic images

— Rely on inaccurate metaphors

— Are dehumanizing or
objectifying

— Are vague or unclear

— Display physical abuse

— Are re-traumatizing to
audience members who may
be victims of crime

— Reinforces myths and
misconceptions

— Sensationalizes the issue for :
“shock and awe” value soure: Reseue & RestoreCampalgn Materials (2008

— Do not comply with stock
photo terms of use T Campaigns by she ationlHuman rffcking Hodine,

(December 2014)

18
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Use Empowering Imagery and Messaging

f - Whent 1 was
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~Crystal, Ouit af Tha LG sinco 2013

I qot out. U can 2
Call 510-645-9388

For real help getting a job, an education,

ericans (2016)
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CAN YOU'

SEEHIM?

Its time to opena eyes. Victiims of forced labor, domestic REC NIZE R
vitude, and the sex trade have been invisible. until now: 1' ‘ 5‘ '!’;.f‘-ll'pll il: {F

f-" —— a [

TO REPORT ‘\UQPECTED TRAFFICKING CALL

i 866 DHS

BLLE EAMFAIBN

Source: U.S. Department of Homeland Security, Blue Campaign
20
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Overview of ACF Resources & Support

Emerging Priorities & Upcoming Events

e Ad Hoc Working Group on Al/AN Human
Trafficking

e Strengthening Sovereign Responses to Sex
Trafficking in Indian Country

—Jan 30-31, 2018

— Sponsored by Office on Violence Against Women
in partnership with the Minnesota Indian
Women’s Sexual Assault Coalition, Mending the
Sacred Hoop, and the Tribal Law and Policy
Institute

1/24/2018
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ANA Resources on Human Trafficking

Public Awareness & Outreach

* |nformation Memorandum: Recognizing and
Responding to Human Trafficking among
American Indian, Alaska Native, and Pacific
Islander Communities

* Previous ANA Webinar: Sex Trafficking in Indian

Country
e Awareness training for current grantees

* Social and Economic Development Strategies
funding

23

National Human Trafficking Hotline

¢ The Hotline provides comprehensive service referrals for individuals
at-risk, who are currently experiencing, or previously experienced
human trafficking

e Tip reporting to trained law enforcement
¢ Data and trends on human trafficking in the United States

* Dial 1-888-373-7888 or text “HELP” to 233733 (BEFREE) to get
help or connect with local services

NATIONAL
HUMAN
TRAFFICKING

HOTLINE

1-888-373-7888
24
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Training and Technical Assistance

* National Human Trafficking Training and Technical Assistance
Center (NHTTAC)

— Delivers training and technical assistance (T&TA) to
enhance the public health response to human trafficking,
increase victim identification, build capacity of
organizations and communities to strengthen short,
medium, and long-term outcomes for trafficking survivors

— In FY2017, conducted 37 trainings that reached 1,312
individuals and produced 72 resources

/ L] NATIONAL HUMAN TRAFFICKING
® @)/ TRAINING AND TECHNICAL
° ASSISTANCE CENTER
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Training and Technical Assistance

* SOAR to Health and Wellness Training

— Accredited training for health care and social services
professionals

— As of FY2017, the SOAR to Health and Wellness Training
has been received by over 1,700 professionals across forty-
five (45) states and four (4) U.S. territories

— Three-tiered approach

w

SOAR

FOR ORGANIZATIONS

26
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Available T&TA Resources

6 www.acf.hhs.gov/otip/training/nhttac
@ info@nhttac.org

Call Center

e 844-648-8822
Monday through Friday

8:30 a.m. to 5:30 p.m. EST

Questions and Answers

If you have a question,
please type it into the Control Panel on the
right hand side of your screen.

1/24/2018
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Thank You!

Contact Info:

Michelle Sauve, Intergovernmental Affairs Specialist
Email: Michelle.Sauve@acf.hhs.gov
Phone: (202) 260-6974

Beth Pfenning, Program Specialist
Email: Elizabeth.Pfenning@acf.hhs.gov
Phone: (202) 401-4664

29

1/24/2018

15



